
 
 
 
Role:    Mid-Weight / Senior Integrated Designer 
Reporting to:   Creative Director  
 

 
VICE is a global youth media company and the industry leader in producing and distributing the best 

online video content in the world. Launched in 1994 as a punk magazine, VICE now operates out of 

36 countries, and has expanded into a multimedia network, including the world’s premier source for 

original online video, VICE.COM; an international network of digital channels; a television & feature 

film production studio; a magazine; a record label; and a book-publishing division. 

VICE’s digital channels include VICE Sports, a sports channel; MUNCHIES, a food channel; VICE News, 
a dedicated news channel; Noisey, a music discovery channel; The Creators Project, dedicated to the 
arts and creativity; Motherboard, covering cultural happenings in technology; THUMP, focusing on 
global dance music and culture; and Fightland, a channel dedicated to the culture of MMA. VICE 
acquired British fashion publication i-D in 2012 and re-launched i-D’s digital presence at i-D.co, a 
video-driven fashion site. In 2013, VICE launched a news-magazine series on HBO titled VICE. The 
Emmy Award-winning series just completed its second season; seasons three and four to air in 2015 
and 2016 
 
Overview 
 
The design department is responsible for leading the visual look and feel of all internal, external, and 
client-based projects. This includes everything from email blasts and social apps, to complex digital 
platforms driven by our award-winning editorial team. Every week is different and we are constantly 
growing and adapting to the form that best suits each individual function. 

 
The Role 
 
VICE is looking for a talented integrated designer to help drive the visual language across all projects. 
As the senior member of the design team, you will have a thorough knowledge of communication 
design, and will have a portfolio to showcase that you are just as comfortable working on a printed 
matter as you would be a mobile app; In short, you wouldn’t be afraid to get involved in and 
problem-solve any other design problem that may be presented. You will be mentoring and 
motivating the junior team and supporting the Creative Director in approving all work that goes out, 
so you must have excellent people and time management skills. 
 
You will be working alongside a team of strategists, creatives, and developers to create great work. 
You should have the ability to develop innovative ideas, build on critique, and provide strategically 
thought out inspirational direction that is on-brand and, when necessary, commercially on-brief. 
 
Ideally, the candidate will have 3+ years’ experience in an integrated agency or brand where he/she 
has had experience managing and motivating a small team of designers and created some great 
work. As this role will be a large part communication, it is also essential that the candidate has had 
considerable experience with communicating and presenting to senior clients, and has a track record 
of work showing that they are able to get the best work out of them. 
 
 
 

http://vice.com/


Key Tasks 
 

 Take the lead on scoping out design-based projects and working with the studio manager to 
ensure the costs are being accounted for.  

 Be responsible for time management of design tasks, ensuring that all design work and that 
of the Junior Designers is completed on brief and to deadlines.  

 Work closely with Sales, Marketing, and Editorial to ensure all assets are delivered on time 
and are of high quality. 

 Be proactive in every aspect of the day to day output of the studio, liaising with the Studio 
Manager and Creative Director to ensure weekly department and management meetings 
are undertaken, proactive tasks are complete. 

 Take responsibility to ensure that live jobs are completed by you and the junior designers 
before leaving the studio each day, and that set deadlines are met: flagging any issues with 
the Studio Manager and Creative Director in a timely fashion. 

 Support the digital output of the company, contributing where relevant, to its development 
across the full range of channels. 

 Create mood boards/scamps to communicate early visual ideas and themes. 

 Lead delivery on all branding, digital and other cross-platform projects. 

 Ensure quality of ideas and design concepts are high, and subsequent presentation to the 
wider team is communicated with a thoughtful approach. 

 Provide quality assurance of all creative deliverables coming out of the company. 

 Ensure the UK team (and company as a whole) is aligned with and up to date any global sets 
of brand guidelines set in place by the US office. 

 Demonstrate a deep understanding of interaction design and visual design and how they 
converge. 

 Share design inspiration and resources with the wider team and relevant departments. 

 Manage and mentor the team of Junior Designers. 
 
Person Specification 
 

 3+ years’ work experience with a solid portfolio of digital design. 

 Expert knowledge of the Adobe Creative Suite. 

 Self-motivated problem solver. 

 Someone who lives and breathes design and is brimming with ideas. 

 Meticulous attention to detail. 

 A strong understanding of design for both print and digital. 

 A keen eye for layout and typography. 

 Strong conceptual skills. 

 Highly organised with the ability to keep all the balls in the air whilst under pressure. 

 Excellent people, team management and leadership skills – to get the best out of individuals.  

 An understanding of project management. 

 An ability to empathise with creative, technical and business needs to balance against time 
and cost considerations. 

 
Other 
 

• To undertake such other tasks including general administrative duties as may be required 
from time to time. 

• To be an ambassador for the business at all times. 
 



How To Apply 
 
Please send a cover letter detailing your relevant experience, portfolio and CV by email to: 
ukhr@vice.com 
 
Reference “Mid-Weight / Senior Integrated Designer” in the subject line. 
 
We look forward to hearing from you! 
 
If you do not hear back from us within one month of applying then unfortunately your application 
has been unsuccessful. Thank you once again for applying and we wish you success in your future 
career. 
 

mailto:ukhr@vice.com

